
  

 
 

   
 

TITLE: New insurance subscription allows renters to support a good cause through their cover  

SUMMARY: Ethical insurtech Arma Karma donates 25% of commission revenue on every policy to the 

charity partner of the subscriber's choice.    

Newly-launched insurance start-up Arma Karma has set out on their mission to transform insurance for 

good, not only in designing a flexible model for renters that doesn’t tie them into an annual policy, but 

by allowing them to give back to charity when they take out a subscription, at no extra cost to them.   

The business, which is also B-Corp pending and has signed up to climate solution enterprise Ecologi, has 

not just pledged 25% of their subscription income towards their partner charity, but placed this 

donation system at the very core of their operation.  

The donations continue for the life of all policies, in this permanent feature which will form the basis of 

any new policies added to the Arma Karma portfolio in the future, with the aim of raising £1m in the 

next three years for the business’ panel of charities.   

Those signing up to a subscription, which covers only valuable items not just in the home, but outside 

and abroad, have the option to choose who they’d like Arma Karma to donate to on their behalf, with 

the option of currently supporting Shelterbox, Rainforest Trust UK, Railway Children and Young Minds.   

These will switch to another four charities after three months, with no more than eight charity partners 

on rotation to ensure they have plenty of opportunities to become the chosen beneficiaries as more 

people sign up.   

Ben Smyth, founder and CEO of Arma Karma, explains that they wanted the charity partners to offer a 

good range of choice,   

“By focusing on different causes such as health, the environment, humanitarian aid and representation, 

we hope that anyone taking out an Arma Karma subscription has the chance to support an organisation 

close to their hearts.”  

“We’ve worked closely with our charity partners to do everything we can to maximize the donations 

they can expect to receive in years to come, and in that time we’ve gotten to know them and the 

incredible work they do. The charitable aspect was one of the cornerstones on which we founded Arma 

Karma, and it’s such a privilege to provide ongoing support to these amazing organisations.”   
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Notes to Editors    

Arma Karma is an ethical set up to provide simple insurance solutions for young professionals, renters, 

and students with a low cost, subscription-based service. 25% of all subscription commission revenue 

goes to the customer’s chosen charity from Arma Karma’s selected panel of four.   

For more information please contact:    



  

 
 

   
 

Alice Bowerman    

e: alice@armakarma.insure   

t: 07545778217  

 

 

mailto:Alice@armakarma.insure

